GROWING UP GREEN

o Sustainability is core to modern
principles

e October 2000 - launch issue essay
espousing “GOQOD DESIGN" as
sustainable design

* Practicing what we preach

» Partnering to strengthen our
contribution




Blue Prepare Certificate

BLUE PREPARE"

Recognition Certificate is hereby gronted to

Dwell

September 10, 2007

THIS CERTIFICATE RECOGNIZES Dwell's COMPLETION OF teg's BLUE STEP PROGRAM BY WHICH THEY HAVE SUCCESSFULLY
IMPLEMENTED AT LEAST SIX ENVIRONMENTALLY-FRIENDLY ACTIONS INTO THEIR STANDARD BUSINESS PRACTICES.

BY COMPLETING THIS PROGRAM, Dwell HAS JOINED A GROWING COMMUNITY OF BUSINESSES SEEKING TO LESSEN THEIR
ENVIRONMENTAL IMPACT BY REDUCING POLLUTION AND PROMOTIMG SUSTAINABILITY; THUS HELPING TO MAKE THE WORLD &

CLEAMER, HEALTHIER PLACE TO LIVE.
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CEQ, THE COMMLUNIZATION GROUP




Founder's Note

&2 Dwel ot 2007

llatration by Mike Parry

Taking Stock

At Dweell wee believe that pood design—really good
desigr—is long lasting, and while we've slways eagerly
promated projects that are sustainable in terms of their
ecological foatprint, we believe that every project we
feature ks sustainabbe in terms of its timebess design. Since
pur launch in pood, our anmoal green isgue has explored
wiys inwhich the built environment impacts our ratural
poee, and gur manthly “04f the Grid” department las
featured hormes that go that extra step, fusing lasting
desagn with sustainable butlding practices.

Promating great architecture and design—the beliel
that good design makes a difference—is Dhwell's reason
[oa being, which is why we think printing ard packaging
a thowghtful, visually engaging product is so important.
Just s we believe that well-designed homes are everlasting,
we hope pur magerine will withstend the test of time,
and perlaps warrant an archival space an your book-
shelf, instead of in your local lard GIL

In 2008 we will begin printing our ssues on recycled
s1ock. This decision was admittedly slow in corming,
bt wee are pow confident that we have reached that
ideal balance—Ilike the great examples of architectore
regularly featered in aur pages—of assthetic and envi-
rafnmental integrity.

Our maove 1o recycled stock will be made in partner-
ship with Stora Enso, our paper supplier known for it
comemitment to sustairability worldwide. Stora Enso has

ayslers in plece 1o trece the origin of all wood 2od fber,
and all produetion capacity & thired-party-certified. They
are eommitted Lo redueing their energy we, and continwe
10 regearch ways o create beautiful paper with higher
portions of recyeled content.

Wi are also proud Lo support our printes, Quebecor
Woeld, and their efforts to be an environmental leader in
the printing industry through thetr strong indtiatives in
energy reduction, waste disposal, recyeling, and pallu-
ton control, Aot te mention thelr effort w comply with
the environmental standards set by the International
Organizstion for Sandadization,

Ower the past couple of years, Dwell has also been
making more sustainable chobees outgide of the printed
magazine, Our marketing collateral to the advertising
community is now available in digital format and, when
printed, on recycled paper. In this issue, our cover and text
stack contain 1o percent past congumer recpcled content.

This 5, of courss, just the beginning, Dwell will
continwe Lo explore ways 1o lesgen the environmental
irmpact of our business, in addition 1o showcasing other
people's sran environmental solutions, to ensune
that beirg at kome in the reodern world mears ensuring
a spstainable futere. o

LaiA HEDHESC DEAM, OWNER B BOUNDER
Tragdwellcom
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A Good Start

All CFL bulbs

No water bottles

No weekend light or heat

Natural ventilation when possible

Natural light during working hours
Remote workers one day per week
Recycled Paper for all materials
10% PCW body stock and cover
Reduced trim size

Added digital editions and archives \\! /
And much more *E\\\\\‘/




We Are Held Accountable

Readers

e They want the
ultimate reading
experience with the

GREEN at the core

The want to know
every aspect of our
business

Advertisers

e They expect us to
walk the walk and
are counting the
GREEN factor in
their decision
making

They want to align
their brands with
Sustainable Leader







Matt Cooper

Washington Editor
Condé Nast Portfolio







