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NEW YORK, NY, (January 30, 2012) – Meredith Xcelerated Marketing (MXM), a division of Meredith Corporation (NYSE:MDP), today named Georgia Galanoudis as Managing Director, Business Development. Galanoudis, a fifteen year veteran of multi-channel and content marketing strategy, will be responsible for generating new business for MXM, across its various disciplines, with a focus on content and CRM.  She will report to Keith Sedlak, Chief Marketing Officer, MXM.
Galanoudis originally joined Meredith Corporation in 2004 and most recently served as the Executive Director of both the Parents Network Custom Solutions and Hispanic Ventures Custom Solutions divisions, where she was responsible for the development, overall strategy, and execution of content-rich marketing programs. She also oversaw Meredith’s co-op sampling efforts.  
“We’re thrilled to welcome Georgia to the MXM team,” said Sedlak. “Her deep experience in CRM and custom content, as well as her proven track record in generating business make her an ideal fit for our team.”
In her previous position at Meredith, Galanoudis was instrumental in spearheading the custom division’s growth in the parenthood space, as well as developing highly successful multi-cultural marketing programs targeting Hispanic families. She has helped clients such as Johnson & Johnson, Kimberly Clark, Walmart, and Kellogg’s successfully connect with young families – engaging all cultural and socio-economic backgrounds. Georgia was previously Executive Director of First Moments, a Division of Time Inc.
Galanoudis holds a Bachelors Degree in Theatre Arts from Stony Brook University and will be based in Meredith’s New York offices.

About Meredith Xcelerated Marketing
Meredith Xcelerated Marketing’s (MXM) heritage lies in its more than 40 years of experience in creating custom programs and customer relationship marketing platforms. What began as Meredith Publishing Services in the 1970s has evolved into a global full-service agency creating powerful marketing solutions for many of the nation's top brands and companies, including Lowe’s, Kraft and Chrysler. MXM has significantly added to its marketing solution capabilities in recent years through the acquisition of cutting-edge companies in areas such as digital, mobile, video, database, healthcare and social marketing. In October 2011, MXM announced a strategic investment in London-based iris worldwide, one of the world’s most successful international marketing agencies.
In addition to the iris investment, over the past five years MXM has added expanded marketing capabilities in key areas with the acquisition of leading agencies including The Hyperfactory (mobile), Genex (digital), New Media Strategies (social media), Directive (database analytics) and BIG Communications (healthcare). MXM now has more than 700 employees and works with more than 50 brands. Visit MXM.com for more information.
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