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It [the advent of digital] has changed our focus, the importance of an integrated
marketing mix and how we look at the optimization of that mix. We have made it
a very strong practice within the company and we expect our partners to bring

some great talent and resources to bear. -Michael Mendenhall, SVP and Chief
Marketir’g’Officer, Hewlett Packard
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Key Success Factors
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Online and offline
Personalized touch points
Engaging platforms
Creating Community
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Creating Community Across Multiple Platforms and Li festyles
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Meredith has been adding a pretty significant amount of agency services to its
portfolio over the last few years. A lot of investment in the areas of direct
marketing, database marketing, word-of-mouth marketing and really now has
the ability to serve customers

end-to-end in a way that it's pretty remarkable. 79

-Chris Vollmer, VP Booz Allen Hamilton



