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The Site

mixingbowl.com
• Launched March 09
• Built around social networking: 

– Share and find recipes
– Browse ratings and reviews
– Join or start a group (e.g. 

“BusyMoms”)
– Contribute to discussions
– Find answers to her questions
– Connect with other users (e.g. become 

friends)
• Strong growth:

– 70,000 members
– 700 groups
– 20,000 recipes
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The Magazine

Mixing Bowl magazine
• 1st issue  on newsstands now 
• #2 coming in Jan10
• $4.99 cover price
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The Strategy

Social media strategy 
• Facebook Connect added 

Jul09 
• Facebook
• Twitter 
• Blog Outreach
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The Business Model

• Paid Content—The Magazine
• Micro-Targeted Content
• Sponsorships
• Brand Advocacy
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Key Learnings

• Identify Yourself as a Brand Advocate
• Build Reputation in the Community 
• Truth in Messaging  
• Build Brand Talking Points
• Engaging in Protective Messaging
• Measure Impact


