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HARPER’S BAZAAR AND ESTÉE LAUDER: LOOKING FOR A FEW FABULOUS WOMEN
ANNOUNCING THE 2012 FABULOUS AT EVERY AGE READER SEARCH
TO FIND AMERICA’S MOST FASHIONABLE WOMEN
Contest Kicks Off Today on HarpersBazaar.com: 
Five Finalists, Ages 20-60+, Will Receive $5,000; Grand Prize of $10,000 

(NEW YORK) February 9, 2012 – At Harper’s Bazaar, beauty knows no age, and fabulous is forever.  The magazine celebrates decades of chic women in each issue, spotlighting icons from Emma Stone to Gwyneth Paltrow to Jane Fonda, with the best fashion, beauty and inspiring street style to help women embrace the latest trends in a flattering, age-appropriate way.  Today, Harper’s Bazaar launches its 2012 Fabulous at Every Age reader search with Estée Lauder to find five of America’s most fashionable women, ages 20-60+. 

To enter the contest, readers can nominate themselves or other fabulous women by uploading a photo at www.harpersbazaar.com/fabulouscontest.  To get camera-ready, women can stop by Estée Lauder counters at select Saks Fifth Avenue stores nationwide for Fabulous at Every Age events, to receive a beauty makeover and personalized advice from a Beauty Advisor, and then pose for a photograph that may be used to enter the contest.

Five finalists, each representing a decade between 20 and 60+, will receive a $5,000 cash prize and be honored at a VIP party in New York City.  One grand prize winner selected from the finalists will receive an additional cash prize of $5,000.

“We celebrate women at every age because great style is eternal,” said Harper’s Bazaar editor in chief Glenda Bailey. “We are thrilled to spotlight our fashionable readers.”  

“Estée Lauder is delighted to be partnering with Harper’s Bazaar for the third year of the Fabulous at Every Age contest,” said Nancy McKay, Senior Vice President, General Manager, Estée Lauder North America.  “This partnership goes to the heart of our brand philosophy that Every Woman Can Be Beautiful.” 

Fabulous at Every Age in-store events will be held at Estée Lauder counters at select Saks Fifth Avenue locations around the country February 9-24 from 11:00am until 7:00pm (local time). Customers are advised to call ahead to schedule an appointment: 

	EVENT DATE
	STORE
	ESTÉE LAUDER COUNTER

	2/09/12
	Short Hills, NJ
	973-315-1362

	2/09/12
	Richmond, VA
	804-320-6960 x 5362

	2/09/12
	Dadeland, FL
	305-662-8655 x5362

	2/09/12
	Bal Harbour, FL
	305-865-1000 x 5438

	2/10/12
	Phoenix, AZ
	602-955-8000 x5362

	2/10/12
	Palm Desert, CA
	760-837-2900 x2671

	2/10/12
	St. Louis, MN
	314-567-9200 x5363

	2/11/12
	Houston Galleria, TX
	713-627-0500 x 5557 

	2/11/12
	Troy, MI
	248-643-9000 x5566

	2/11/12
	Tampa, FL
	813-371-5100 x5362

	2/11/12
	Santa Barbara, CA
	805-884-9997 x5267

	2/16/12
	Beverly Hills, CA
	310-275-4211 x 5362

	2/18/12
	Cincinnati, OH
	513-421-6800 x 5362

	2/23/12 
	New York City, NY
	212-940-2155

	2/24/12
	Boca Raton, FL
	561-393-9100 x5362




Entries must include one close-up color photo of the face and three color full-body photos, each taken within the previous 365 days, as well as a testimonial of 50 words or less describing why the person being entered is fabulous for her age.  Deadline for submissions is March 19, 2012; entries must be a female 20 years or older and a legal resident of the 50 United States or District of Columbia and Canada. Void in Puerto Rico, and where prohibited by law.  For complete rules, visit http://www.harpersbazaar.com/fabulousrules.

The 2011 Fabulous at Every Age grand prize winner, Brandyn Barbara Artis, 67, from West Hollywood, CA, was spotlighted for her effortlessly chic personal style and inspiring accomplishments.  For more on her story and the 2011 finalists, go to http://www.harpersbazaar.com/fabfinalists. 

About Harper’s Bazaar 
Sophisticated, elegant and provocative, Harper's Bazaar (www.harpersbazaar.com) is the style resource for women who are the first to buy the best, from casual to couture. With authority and insider insight, Harper's Bazaar showcases the work of visionary stylists, expressive photographers and talented designers, covering what’s new to what’s next. Founded in 1867, “America's first fashion magazine” is available in 43 countries around the world. Harper’s Bazaar is published by Hearst Magazines, a unit of Hearst Corporation (www.hearst.com), one of the nation's largest diversified communications companies. With its acquisition of Lagardère SCA's 100 titles in 14 countries outside of France, Hearst Magazines now publishes more than 300 editions around the world, including 20 U.S. titles. Hearst Magazines the largest publisher of monthly magazines in the U.S. (ABC 2011) and reaches 87 million adults (Spring 2011 MRI). Follow Harper’s Bazaar on Twitter at @harpersbazaarus. 

About Estée Lauder
Estée Lauder was launched in 1946 and is the flagship brand of The Estée Lauder Companies Inc.  Estée Lauder products are sold in over 150 countries and territories.  They are technologically advanced, high-performance products with a reputation for innovation, sophistication and superior quality.  Estée Lauder has produced some of the most iconic skincare, makeup and fragrance products, including Advanced Night Repair Synchronized Recovery Complex, Idealist Even Skintone Illuminator, Double Wear and Pure Color, and has two of the top 10 fragrances in the United States, Beautiful and pleasures.
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